Maximizing your

kosh@\ Opportunities
In Foodservice

Presented by: Tim Brown
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koshersoar Agenda

AEvolving Industry
AMillennials
AOff -Premise Dining

A3rd Party Delivery Companies
AGhost or Virtual Kitchens
ASocial Media & Television
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kosherfosy's Evolving Industry
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kosherroops. Millennials

Millennials

A 19811997
A Biggest generation
A Very vocal & know they have a voice
A Grew up performing
A Comfortable with all age groups
A Arrived later to the job market than Boomers
A Starting to purchase homes
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koshersoar

Off Premise Restaurant Sales

$236 Billion
Dell AAIl about convenience for
eliveryq consumers
The AThird-party delivery companies
Restaurant AMeal Kit delivery services
: ACompetition from retail, grocery,
Disruptor ostores
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koshersoar

Consumer
Demand
Off-premise
usage monthly+

28%

Are ordering delivery
more often than a year
ago

Source: Technomic Off-Premise Packaging Study

© 2018 Technomic Inc.

78%

Drive-thru
55%
75%
Takeout
55%
64%
Delivery

32%

m18-34 m35+



: Consumers Expect to
kos"@\ Increase Use "

More options available
for delivery

Convenience

More of my favorite places
offer delivery

Delivery is faster than is
used to be

More places nearby offer
delivery

39%

39%

38%

32%

27%



koshersoar

Delivery Retention
Rates are High

Customer Retention Month Over Month
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==Grubhub Seamless  =DoorDash  ——Postmates Blue Apron  =—HelloFresh
Source: Technomic Transaction Insights

© 2018 Technomic Inc. 14



Let delicious come to you.

AcDELIVERY"™ |

¥ UberEATS can satisfy your McDonald’s
cravings.




koshersoar

80% of Millennials Will be
Parents by 2026

And parents are __more likely to use...

63% 56% 44% 41%
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kosherfest™  Food Delivery

€ Is replacing coo
replacing dining out

A5.5 Times per month

AAverage Order Spend = $32.01
A21% say delivery is key

ATop 40 Apps

A$43B- $76B
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kosherrst.  Blended Meals

Delivered, Pickedip or a Meal Kit

ARestaurant Saturation

AFood Delivery = convenience

Ah @SN pre> 2F |
home

AMeal Kits ($5B)

ATechnology

{

mZ%ability to order online would \

make them choose one restaurant over
anotheg: :

E\ 39%@VOHI02 pay reastgur%nt & Ear tabs
via smartphone app if offered

A 63%interested in tableside payments
terminals or devices

A 37%say tech makes them dine out or

wrder take out or delivery more oftey
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koshersoar

Hold the Store

Front
Think Commissary
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kosherzs.  Ghost / Virtual Restaurant

AAIl about convenience for consumers

ARise in offpremise dining
ALower capital cost
ALower real estate costs
AAgilityc change menus
AProduct crosautilization

ALess dependence on labor; more on technology

AExtend to different day parts
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kosherfests,  Green Summit Group

A8-14 restaurants
A4 kitchens

A1l company

A0 Storefront

ﬂue Crown Wings (chicken)

A Braised (bowls, protein plates)

Too J>o T To To o T T To Do Do I

Butcher Block (Sandwiches)

y

Authentic (Quinoa bowls, salads, sandwiches, smoot
Bloodshot Nights (chicken, hamburgers, grilled chees

Bushwicl(grilled cheeses, rice bowls)
F.I.S.H. Poke Bar (poke)

Freefoodqvegetariancentric salads, soups, juices

Grind Meatballs (meatballs)
Leafage (salads)

Mac Royale (macaroni & cheese, grilled cheese)

Maya Blue (Mexican)

Ni
e

Melt 350 (macaroni & Cheese, grilled cheese)

Milk Money Burger (hamburgers)
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kosherrzsts  Green Summit Group




kosherrzsts  Green Summit Group




